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What
is KIT?

KIT has the unique potential to be a crossroad in the center
of Amsterdam, where knowledge, experience & ideas come
together at multiple levels. A place to discover and share new
perspectives.

We strive for inclusivity, diversity, and therefore constantly
evolving. Here initiatives for a more inclusive and sustainable
world are explored, initiated, never set in stone, and always open
to debate. We believe this is the best way to fulfil our role in
improving the world, a world where no one is left behind.

‘when good people
meet, great things
will happen.”

Our values

r

Positive

Always focussing on possibilities and
solutions that contribute to a better future.

Dynamic

The energy we unlock when knowledge,
experience and ideas come together.

Inviting

We want to be welcoming and inclusive to all human
beings as grounded in our hospitality roots.




1. WHO IS KIT

Here for

change

Here worlds
come together

Our society is becoming increasingly
international: we are in contact with
the whole world and international
cooperation plays an important role in

areas such as trade, climate, and science.

These developments require
international competencies and an open
and curious attitude towards other
worlds and cultures. It is this diversity
that creates creativity and innovation.
When ideas and talent from different
worlds and fields are brought together to
work together, change occurs. The role
of KIT is to create space for this change
by facilitating encounters. A place where
ideas, worldviews, and perspectives
come together, collide, and where
something new is created.
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Here there is room
for everyone

KIT wants to convey a feeling of welcome
and inclusivity. At KIT, we ensure that
everyone feels at home. We welcome
people from all backgrounds and areas
of expertise, and provide a diverse and
inclusive space for all. Everyone is invited.
From an open and curious attitude, KIT
invites its visitors and participants to
participate, meet, exchange, and enrich
their own worldview or initiative.

KIT, here for change

X: KIT

“Here for change” is a powerful brand
promise. One that defines the role and
mission of KIT in an ever-changing,
increasingly connected world. It

expresses KIT’s dedication to inclusivity,

diversity, and open dialogue, and invites
everyone to play an active role in
creating change.

It also demonstrates that KIT is itself
undergoing significant changes and
movement. Providing an opportunity
to transparently share where we come
from.

By applying ‘Here for change’ to the
various departments of KIT, they are
linked to KIT’s shared mission. This way
all activities of KIT, big or small, all serve
the idea of change.

HERE
FOR
CHANGE

PARTNERSHIPS
FOR
CHANGE

SUPPORT
FOR
CHANGE

HOSPITALITY
FOR
CHANGE
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A new logo

Our new logo imagines the idea
of the crossroads. A clear icon that
reflects the power of cooperation
and coalition.

IS
“Nling

KIT

The new logo icon is an homage to the previous
one with the *tree of life. The tree, where the
trunk stands for KIT and the branches to the
sub-brands that are connected to KIT. The
convergence of the branches represents
different paths, ideas and knowledge that come
together and work together towards a different
kind of growth; more connected to our planet.

Logo lockup

- KIT

Tree lcon Word Mark

The KIT logo consists of the tree icon and a word mark and can be used
separately, as long as they are mentioned together in one layout.



2. LOGO

Sub-brands

A clear hierarchy between
the mother brand and the
sub-brands.

KIT is a branded house where different
units are logically structured under one
recognizable roof (brand umbrella) to work
effectively together on a more inclusive and
sustainable future.

To make this hierarchy clear, we work with a
logic logo construction by adding the name of
the sub-brand underneath the KIT logo.

X KIT
KNOWLEDGE

X KIT
CAFE
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Brand ~U
architecture >

« KIT

The visual overview on the right
shows how the sub-brands relate

to each other. Co-Working, SDG house, ...

Ml A F FKL!-I\IJ-D ¥ CKCI)-I\I;MUNITY
% KIT St KIT
LIVE HOTEL

Public
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Clear space

The clear space is the area of empty space
surrounding a logo that should be free from any
other visual elements. This space ensures that the
logo remains visually distinct and uncluttered when
placed alongside other design elements, text, or
imagery.

The exact measurement or size of the clear space
for alogo lockup can be specified by the x value,
what is the same as the height of the Kin the
wordmark.

Position

Consistency in logo placement helps build brand
recognition. Although exceptions may occur
,placing the logo in the top-left corner across
different mediums and materials reinforces the
brand identity and creates a sense of familiarity for
the audience.

X KIT

X KIT
LIVE

X: KIT

KNOWLEDGE
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Colour
palette

Representing diversity
and positive energy

The colour palette expresses the diversity of
KIT in things we do. Using a rainbow of colours
creates a welcome feeling. Take advantage

of it. Play with colour. Colour brings the energy
of KIT to life.

In all communication the base colours
return. The darkes colour is the Antracite
colour. Together with the KIT Sand it gives
a soft and fresh contrast. These colours are
used for Text and backgrounds. White and
Black can be used in tekst when you need
more contrast.

The Primary colours are the main
recognasible colours for the brand.
These colours have been selected as a
foundation from which to build and
evolve secondary palettes.

Base

KIT Antracite
RGB 45 37 45
CMYK 75755570
PMS 412 C

#2d252d

Primary

KIT Yellow

RGB 250210 70
CMYK0015800
PMS 116 C
#fad246

Secundary

KIT Orange

RGB 2301350
CMYK 1050100 10
PMS 138 C

#e68723

KIT Light Yellow
RGB 250 240 165
CMYK 00 5 45 00
PMS 461 C
HIFFSAO0

KIT Light grey
RGB 240 245 240
CMYK 71500
PMS 649 C
#fOf5f0

KIT Dark green
RGB 307254
CMYK90 15 60 60
PMS 7729 C
#1e4836

KIT Light green
RGB 200 245 200
CMYK 3500 3500
PMS 344 C
#c8fbc8

KIT Ruby

RGB 160 40 40
CMYK 00 100 75 40
PMS 7621 C

#A02828

KIT Abricot

RGB 255 206 194
CMYKO00 27 1400
PMS 488 C
#ffcec2

KIT Pink

RGB 244175 230
CMYK 9 45 00 00
PMS 2562 C
#ilafeb

KIT Violet

RGB 165 23100
CMYK?2010010 20
PMS 7648 C
#ab1764

KIT Light pink
RGB 240 220 245
CMYK 05 15 00 00
PMS 531 C
#fOdcf5

White

RGB 255 255 255
CMYK0O0O0O0
PMS White

HFff

KIT Dark blue
RGB 5060 130
CMYK95850010
PMS 2369 C
#323c82

KIT Light blue
RGB 180 190 255
CMYK 3515 00 00
PMS 2716 C
#bubeff

Black

RGBO0OO0OO

CMYK 9090 90 95
PMS Black2 C

#0000000
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Colour
assignment

KIT communicates with Light grey as a base
colour. It represents the blanc canvas for all
the initiatives coming together at KIT and
therfore for all the main colours of the sub-
brands. Together they are the colour palette
for the mother brand KIT.

Public

All sub-brands have dedicated colour
groups with primary and secundary colours.
They help in recognizing the sub-brand in
communication and wayfinding onin the
building and the website.

Public

When you are in need to use more colours
you can choose out of the whole KIT colour
palette, but keep the hierarchy whole.
Primary colours first, then secondary, then
the other colours.

KIT KIT

KNOWLEDGE

We keep Yellow as the
heritige colour for the
knowedge departement

Green stands for sustainability
and the energy that KIT

The trustworty
Blue fits KIT Fund
community embodies

KIT
CAFE

Red the colour of creativity Comfy Pink to feel
and theater welcome

Gold refers to the richness
of the materials used in the
venue spaces hotel

Black reflects the elegance
of the high end level of the

Hospitality
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Colour
combinations

KIT has an exstensive range of colours because
each sub-brand has their own recognisable
colour palette linked to specific hue.

On the right you can see how these colours can
be combined to become to consistant, legible,
balanced, designs.

When communicating with the KIT main colours,
keep the Research and Public colours combinations
in mind. Each group combination work best together,
but other combinations are allowed.

Research

Public

KIT Knowledge

Here for
Here for

KIT Community

Here

Here for

Here for

KIT Cafe

KIT Live

Here

KIT Fund

Here

KIT Hospitality

Here



4. TYPOGRAPHY

KIT TOOLKIT 2023

12

Primary
typeface

Commuter Sans

This is our default typeface, and is a reflection
of the overall brand identity. Classic but
Modern. Useful for both ownable campaign
headings and titling.

The slightly wide shapes and spacial features
give a an open and human feeling that refers to
the KIT logo.

It comes with a large family and gives us
the opportunity to be creative for future
typographic designs.

Because of the wide letter design it's
appropriate to put the tracking between -10
and -30.

Licensed at Adobe fonts

Commuter

Sans

Commuter Sans Light
Commuter Sans Light Italic

Commuter Sans Regular Used N

Commuter Sans Italic cam pa i g N

Commuter Sans Semi Bold
Commuter Sans Semi Bold Italic h ea d i N g S
Commuter Sans Bold
Commuter Sans Bold
Commuter Sans Extra Bold

Commuter Sans Extra Bold
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Secondary
typeface

We bring diversity with the secondary
typfaces. They complement our primary,
and support the typographic design
system.

Museo Slab

With it serif and fine features it creates
a contrast with the bold Commuter
Sans headings and It brings a warm and
friendly impression.

The type writing effect give it a slightly
intelligent look what refers to the Royal
Tropical Institutes heritage.

Licensed at Adobe Fonts and Google

Fonts

Archivo
This clear and neutral typface is used in
the logos and payoffs.

Licensed at Google Fonts

Museo Slab

Museo Slab 100
Museo Slab 100 [talic
Museo Slab 300
Museo Slab 300 Italic
Museo Slab 500
Museo Slab 500 Italic

ARCHIVO

ARCHIVO LIGHT
ARCHIVO REGULAR

X KIT
KNOWLEDGE

RESEARCH
FOR
CHANGE
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Body copy
typeface

Some communication are more corporate
and some ask for a more bold design

to establish the brand identity. In any
occasion, the bodycopy needs to be
legible and clear, especially when you
need to read a 100 page research paper.

Libre Franklin
We chose for the reliable Libre Franklin
family for the bodycopy and subtitles.

Libre Franklin

Libre Franklin Light

Libre Franklin Light Italic
Libre Franklin Light

Libre Franklin Light Italic
Libre Franklin Bold
Libre Franklin Bold Italic

Here comse a subtitle

Ehenietur a quis nitis consequiat lauta dolest
que pro dolorroria quidige nteniatus, susaeri
buscilignim nemo blaborionse omnis ullaborit,
qui ata viditas nulparum rem. ltatltae et esero
od ma dernam fuga.

Tentem que cuptatium aut
experuptate cullabo rehendae
volorro tem fugitatem quae.
Aximaion repudia dolupta dolo et
lant event odion coriae dolut od
milit quid que dolo qui de.

Lacia aut mo es porerumqui digni tem facepudi
blab idicatem volut escidunt.

Quidige nteniatus, susaeri buscilignim nemo blaborionse
omnis ullaborit, qui ata viditas nulparum rem. ltatltae et
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Fonts in use

Hierarchy

Please use this example of the different
fonts working together in standard print
as inspiration. The guidelines presented
here are showcased in this brand book.

CHAPTER

Knowledge and
hospitality for a
sustainable world

KIT Royal Tropical Institute is an independent
centre of expertise, education and hospitality
dedicated to sustainable development.

A national monument
for over 100 years

A brief history of KIT

Guided by the Sustainable Development
Goals (SDGs) of the United Nations,

our knowledge work focuses on global
health, gender and sustainable economic
development.

Expertise

More than 80 expert staff work across
thematic impact areas including public
health systems, epidemiology, sexual and
reproductive health and rights (SRHR),
agricultural innovation, food value-chains,
gender relations, and inclusive finance.
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The x- height of the word fits 3 times the height The font of the words is
o ra of the shape and is centered vertically in the Commuter Sans Semi Bold
middle Lower caps
Tracking:-30
a n d s h a e The spacing for the elements is based on the Whitin a shape between a word and a point of The spacing between a streight
unit “X” that fits the the x-height of a letter. another shape there is always 1/2X space back of the shape and the word is
always X

N

construction

These constructions are used for marketing
communication and signing.

Please follow these essential guides for
creating a typography and shape construction:

« Start from the Graphic device template.

« Keep the spacing of the elements intact

« Beaware that each shape has different
space guides.

« Every word should be in a seperate shape,
altough small words can be combined.

« Words are never in full capitals.

« Follow the colour combinations guide.

o The shapes can point the same direction or
every line can point the opposite direction
as the previous one depending on the
purpose of the layout.

« Preferably stack the shapes as much
as possible rather than arranging them
horizontally.

the word and the end of the point.

The “Octo” point only has X spacing between

N N
mind

nclusiv

2X X The colour of the words are always black except
when the shape is a dark colours, there we use

one of the light colour of the subbrand

L All other shapes have an X +1/2X spcacing

between the word and the end of the point. coloured shapes are touching.

' Try to avoid creating a construction where same
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System
fonts

These web safe alternative fonts are used
in the user interface (Ul), as the default
text in applications. They will also be
available in the pool of standard fonts for
Powerpoints and E-mailing.

Verdana is used for headings as
alternative for the Commuter Sans.

Georgia is used as alternative
secundary font for Museo Slab.

Trebuchet is the alternative for the
body copy font.

PRimary + Secundary Font pairing

CHAPTER

Withess
in Stone

An online tour of
KIT'S Colonial Past

A national monument
for over 100 years

A brief history of KIT

System fonts pairing

Withess
in Stone

An online tour of
KIT’S Colonial Past

A national monument
for over 100 years

A brief history of KIT

By joining our Young Hub Program you get to
experience this first hand. During this two

By joining our Young Hub Program you get
to experience this first hand. During this two
years learning and development program you years learning and development program you
work on assignments at different clients in work on assignments at different clients in
diverse environments. diverse environments.
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The KIT Arow Shapes

Graphic
devﬁ:es Bl
The tree of the logo is based on several :

arows that converge on one central spot: KIT. POlnt

The arows represent diverse ideas, talents

an cultures.

The tips of the arows refer to the distinctive
shapes found in KIT’s unique building.
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Graphic
devices

KIT constructions

We see an exchange of arows that come
together in unique constructions. These
constructions are always different and
represend that KIT is always changing.

Arow headings

The constructions of arows can
be used as frames for headings.

Here

Image frames

The constructions of arows can
be used as frames for images.
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Graphic
devices

A multifunctional
pattern

A pattern is handy when you want to
brand an asset in a quick and simple
way. For example a wall or an inside of
an envelope.

A pattern can fill up an empty surface
or can be used in a subtle way by using
it in duotone.

Colourful pattern

Band

Pattern used in a visual

i FEIT
kLay

- 1T
prF

“ KIT
LidE
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layouts

There are elements that are consistent in

all cummunication, like the logo and the KIT
shapes, but it is important that you can feel
the hierarchy between the mother brand and
the subbrands.

KIT

The KIT communication establishes the core
features of identity: The colours palette and
the Arow Shapes.

KIT is a place where ideas and people for
different backgrounds come togheter.
Therefore the base colour of KIT is light gray
and represents a blanc canvas where alle
ellements congregate.

Subbrands

There are dedicated base colours and
secundary colours per sub-brand.

KIT
Light gray is the base colour
All colours of the main palette are used
We use a heading made with arows
We use the main pay off

A overew of

averything
CHAMGE happening at KIT

Sub-brand
1 dedicated base colour / sub-brand
We used the Sub-brand Pay off




8.EXAMPLES: KIT KIT TOOLKIT 2023 22




8.EXAMPLES: SUB-BRANDS KIT TOOLKIT 2023 23




This brand book is intended for internal use.

Images are from the internet, used to illustrate the
brand world of KIT and are not royalty-free.




